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NMEPIAHWH

MEPOZ A

1. KATAZTAZH THZ EAAHNIKHZ YAATOKAAAIEPTEIAZ - NMAPATOMENA
EIAH

H udatokaAAiépyeia otnv EANGDa ag@opd oTnv ekTpo@ry udpoBiwy opyaviouwy o€ BaAdooia Kai

yAuKéa Udara, evTaTiknG HOPPAS Kal TIG AIuvOBAAACOEG (EKTATIKA HOP®R).

To oUvoho (oxeddv) TNG TTapaywyng TTPOIOVTWY udATOKAAAIEPYEIAG aTToTEAOUV Ta Wdapia
(6dAacocag kal  YAUKEwv UBAGTWY) KOl TO OCTPOKOEIDN, TIPOIOVTA Twv  TTAPAKATW

UOATOKAAAIEPYNTIKWYV dPACTNPIOTATWY.

- ©@aAdoaiag 1xBuokaAAiEpyeiag
- IxBuokaAAiEpyelag YAUKEWY UBATWV
- OoTpakokaAAIiEpyelag Kal

- AiuvoBaAacowv.

H 0aAdooia ixOuokaAAiépyeia, apopd oTnv ekTpo@r] «Meooyelakwy €1dwv 1XBUwvy, OTTwG

autd kabopidovTal Pe oXeTIKA amoé@aon Tou YTAAT kal Kupiwg Ta €idn ToImmoupa Kal Aappakl.

AtroTeAei Tov «kopud» TNG EAANVIKAG udaTtokaAAiépyelag Kal Ta TEAeUTaia €Tn N TTapaywyn Tng
avTimpoowTrevel 70 80 — 85% TNG OUVOAIKAG TTapaywyng TPoidvTwyv udatokaAliépyeias (81,8%

10 €106 2014). ZuykKekpIdéva eTTi ouvolou 117.264 Tov. 95.876 Tov. (TTnyn: YTTAAT).

H paydaia avartugn Tou KAGdou auTtou katéoTnoe TNV udatokKaAAIEpyela Eva BUVANIKG KAGDO
TOU TTPWTOYEVOUG TouEa Kal TNV EAAGDa TN peyaAuTepn TTapaywyd Xwpa g Eupwirng ota €idn
ToITToUpa Kol AABPAKI, VW KATEXEI TTEPIOTTTN B€0n PETAEU TwV Xwpwyv TnNG E.E. oTnv TTapaywyn

YEVIKA TTPOIOVTWY UDATOKAAAIEPYEIQG.

Katd 1o didotnua 2010 — 2014 n mapaywyn tng BaAdooiag ixbuokaANiépyeiag, aAAG Kal 0TO
oUvoAé Tng n Tapaywyr TS EANVIKAG udatokaAAiépyeiag onueiwoe TTwon Adyw Tng
OIKOVOMIKAG Kpiong TTou SIEPXETAI N XWPEA, GAAG Kal TwV 1I81aiTEpwV TTPORANPATWY TOU KAGOOU.

2€ KAOe TTePITTTWON, OUWG TTOPA TN MEIWON TTOU ONUEIWOE N TTapaywyn, autr diaTnpnRénke o€
UWPNAd OXETIKA ETTITTEDQ, EVW CUVTPEXOUV Ol TIPOUTTOBECEIS yia OTOBEPOTTOINCN KAl TTEPAITEPW
auvénon (ouykpiTikd TTAEOVEKTNPA Twv EAANVIKWvY BaAacowyv, yewypa@iky 8éon Tng Xwpag,
UTTOOOUEG, TEXVOYVWOia). AUTO GAAWOTE ATTOTEAEI KAl TO OTPATNYIKO OTOXO TNG €OVIKAG TTOANITIKAG
yla TNV avamTuén tou kAGdou (MoAuetég EBvikG ZTpatnyikd ZxE€DI0 yia Tnv avdmtuén Twv
udartokaAAigpyelwv oTnv EAAGSa 2014 — 2020).
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H ekTpo@ni YAUKEWV uddTwyv atroTelei afidAoyn TTapaywyikr) dpacTnpIidTNTA yIa T XWPA HE

TTapayopeva €idn KUPiwg TNV TTECTPOPA Kal TO XEAI.

Méxpr Tn Oekaetia Tou 1980, TTOU onuelwveTal N avaTTuéng BaAhdoolag 1xBuokaAAIEpyEiag, n

IxOuokaAAIEpyela YAUKEWVY UBATWY atroTeAOUCE TOV KUPIO KAGDO TnG USATOKAAAIEPYEIQG OTN
XWpa.

H duvapikn avdmTuén g eEapTdral, 1600 atrd TIG duVATOTNTEG TTOU UTTAPXOUV Yia £€ac@AAion
TwV KATGAANAwY uddtwy, 600 Kal atrd Tov IOXUPO AVTAYWVICHO TNG TTapaywyng avTioToiXxwy

TTpoidvTwy TNG Bopeiou kai AvaTtoAikhg EupwTing.

H mapaywyn wapiwv YAukEéwv udaTtwy Ta TeAeuTtaia £€1n (2010 — 2014) KupdvBnke o€ xapnAd
oxeTika emimeda (2.261,5 Tov. 10 2014), evw uttdpyxouv o1 TTPOUTTOBETEIC yia augnan Tng
(KatdAANAo UdATIVO BUVAUIKO — TEXVOYVWOIa — AyopEG). ZNUAVTIKEG BewpouvTal oI duVATOTNTEG

dlelpuvong TNG KATavaAwaong TTECTPOPAG OTNV £yXWPIA ayopd.

H ooTpakokaAAiépyeia, 6Gov a@opd Tov OyKO TTapaywyng, ival n dedtepn PETG TN BaAdoaia

IXOUOKOAAIEpYEIQ, UDATOKAAAIEPYNTIK dPACTNPIOTNTA TG XWPAG KE KUPIO €idog To MUSI.

H mTapaywyn ootpakosidwy, akohoubnoe TITwTikA TTopeia atmd 1o é1og 2008 (36.000 Tov.) uéxpl
Kal To €106 2014 (18.011 ToVv.), X1 HOVO WG CUVETTEIA TNG OIKOVOMIKAG KPIoNG TNG XWPAG, aAAG

Kal €1I8IKWV TTPORBANPATWY OTIG TTEPIOXEG EKTPOPNG (EMPAVION BIOTOEIVWV).

O1 KaTGAANAEG €KTAOEIG, TTPOKEILEVOU VIO TNV TTAPAYWYI OOTPAKOEIdWV Eival TTEPIOPICHUEVES KAl

atraITeiTal aglomoinar) Toug Kai ue GAAa TTAnv Tou Mudiou €idn.

Ooov agopd TIg AlpvoBdAaocoeg, TTpOKeITal yia dpacTnEIOTNTA MPE MIKPA Kal o€ KABe
TTEPITTITWON OTABEPA TN CUPPETOXN TNG OTAV EAANVIKA TTapaywyn TTPoiovTwy udaTOKAAAIEPYEIAG
(979 — 650 Tov. didoTnua 2010 — 2014).

H ekpeTAAAEUOT) TOUG APOPA TTEPIOTOTEPO TIG TOTTIKEG KOIVWVIEG KAl €XEI KOIVWVIKOOIKOVOUIKO

XOapakTApa Pe 1I01aiTepn Eugacn otnv TrepIBarlovTikr didoTaon.

OmrwaodnTmoTte, 010 TACicI0 autd o1 duvartdtnTeg PeAtiwong eival UTTOPKTEG (e@apuoyn
OUOTNUATWY CUYXPOVNG EKTATIKAG KAl EV JEPEI NMIEVTATIKAG KAAAIEPYEIAG).

2nuelwvetal 1IB1aiTEPA TO yeyovog OTI n udaToKAANIEPYEIQ, WG TTAPAYWYIKN dpaaTnpidTnTa,
TTEPIAQPBAVETAl OTIG TTPOTEPAIOTNTEG TNG €OVIKAG TTONITIKAG yia TNV avamTuéng g EAANVIKAG
olkovopiag. EidIkdTepa, oTo TTAQICIO TNG TTOAITIKAG avATITUENG Tou KAGOOU OTpaTnyikO OTOXO
arroteAei N adgnon TNG TTOPAYWYNG TTPOIOVIWY UBATOKAAAIEPYEIQG Kal n dlelpuvon Twv

TTAPAYOHEVWY EIBWV.
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2. ArFOPA NMPOIONTQN EAAHNIKHZ YAATOKAAAIEPTEIAZ
2.1. Eyxwpia ayopa

AlaypovIKd onueiwveTal dlIEUpuvon TG EyXWPIAG KATAVAAWONG o€ TTPOoIOVTa UdATOKAANIEPYEIAG

Kal ID1AIiTEPA EAANVIKAG TTapaywyng.

Ooov agopd 1a wapia BaAdooiag 1xBuokaAAiépyelag (TolToupa, AaBpdki kal Aoird Meooyelakd
€idn), onuepa diatiBevral otV eAANVIKY ayopd o€ TTooooTd 20% TTEPITTOU TNG TTAPAYWYAS TOUG.
MoocooTd, OTTWOONTIOTE XAWNAS, HE TIPOOTITIKEG, OUWG ONUAVTIKAG augnong Kabwg,
OIATTIOTWVETAI TA TEAEUTAIA €TN OTPOYN TWV KATAVOAWTWY OTA OAIEUTIKA TTPOIOVTA, YIa AGYOUg
OIaTPOPIKOUG, €VW OUVEXWG TTEPIOPICOVTAl O ETTIQUAGEEIS TTOU UTTAPXOUV OXETIKA HE TNV
TTOIOTNTA KAl TNV UYIEIVI] TWV WOPIWV EKTPOPNG, O OXEON PE T TTPOIOVTA OAIEiag, Ta OTToia
OTTWG €ival yvwoTO CUVEXWGS MEIWVOVTaL. Z€ KABE TTepIiTITwon &gV uPioTaTal AvIaywvioPOg atrd

OMoIa AAAWV XWwpWwV.

MpbdoBeta TAcovekTAUATA, YIO Ta WApIa eKTPOQNG, avayvwpilovial n XaunAfq TR, n

O1aBeCINOTNTA KAl N PPECKOTNTA TOUG, GAAG Kal n AoyiKr Tou «OTI agiCouv Ta AE@TA TOUGY.

H dietpuvon NG eyxwplag ayopds Twv AOITTWY TTPoIOVTWY udaTtokaAAlEpyelag (Wapiwyv YAUKEWY
uddTWV Kal 00TPAKOEIdWY) gival €QIKTH, TOOO OTO TTAQICIO TNG OTPOYNRG TNG KATavaAwong oTa
QAIEUTIKG TTPOIOVTA, aAAG Kal oTn O1GBe0T) TOUG OE TTEPIPEPEIOKES / TOTTIKEG AYOPEG, TTOU WEXPI
OnuEPA deV KATAVOAWVOVTAL.

O1wg €ival yvwoTd OrPEPA KATAVAAWVOVTAI KUPIWG OTIG EUPUTEPEG TTEPIOXEG TTOU AEITOUPYOUV
ol Jovadeg Trapaywyngs (Bopeia kai B.A. EAAGOQ).

Me oToxeupévn TTPOOTIABEID EVNHEPWONG TWV KATAVOAWTWY TWV AOITTWV TTEPIOXWV TNG XWPAG,
6oov agopd Tn SIaTPOPIKA adia, TNV UYIEIVA KAl AOQAAEIQ TWV OOTPAKOEIDWY (KUPIWG TO HUdI)
Kal Twv Yapiwv YAukéwv uddtwy, civar duvatdv va emiTeuxBei n €§oikeEiwon Twv TOTTIKWYV

TTANBUCPWV PE T TTPOIOVTA aUTA Kal N alénon TG KATtavaAwor|g TouG.

2.2. Ayopég E.E. ka1 TpitTwv Xwpwv

Ta EAAnvikG TTpoidvTa udatokaAAiépyeiag Kal 1diaiTepa Ta €idn ToImoupa Kai AaBpdki, 6aldoaoiag
IXOUOKOAAIEPYEIOG, KaTEXOUV OTABEPA €TTi OEIpd £TWV, ONUAVTIKO WEPIGIO TWV AYOPWY XWPWV
NG EE Kai OTIG TTEPIOCOTEPES TTEPITITWOEIG TO PHEYOAUTEPO, PETALU TWV AVTAYWVIOTPIWY XWPWY,

OTO QVTIOTOIXO TTPOIOVTA.
EvOeIKTIKAG yia Ta €idn Tommoupa kal AaBpdki (2015):

- 21nv ITaAia, 64% kai yia Ta duo €idn, (akoAoubei N Toupkia pe TooooTd 20% kai 21%

avTioToIXa).
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- 2tnv lotravia, 60% kai 38% avTioToixa, (Ta TToocooTd TNG Toupkiag 24% kai 46%).

- 21n MaAAia, 63% kai 53% avrioToixa, (akoAouBei n lotravia pe 20% kai 26%).

Me &edopévn TNV augnTiki Tdon NG KatavaAwaong Twv TTPoidvTwy BaAdoaoiag ixBuokaAAiEpyeiag
OTIG UTTOWN ayOopEG Kal YEVIKOTEPA OTO GUVOAO Twv ayopwv TG EE, n EANGSa ptTopei Oxi pévo
va d1aTnpProel To HEPISIO TwV ayopwy TTou AN KaTExEl, aAAd Kal va To aufhoel, Baai{ouevn T600
oTnV ToIOTATA TWV TTPOIOVTWY TNG (KUPIWG EvavTl TNG TTAPAYWYAS TPITWV XWPWYV, META Kal TNV
Katdpynon TOU €UVOIKOU KABeOoTWTOG eloaywynsg Twv Toupkikwv TTpoidviwy) 600 Kal Tn

YEWYPOAQIKN TNG B£on (yyUg TwV ayopwv).

Ooov agopd Ta Aoimrd TTpoidvTa TG EAANVIKAG udaToKAAAIEPYEIOG KAl CUYKEKPIUEVO Ta €idn
MUBI, TTEaTpO@a Kal XEAI 101aITEPOU EVOIAPEPOVTOG, AV Kal JETAEU Twv €10WV auTwy Ta dedouéva
yia TIG ayopég Tn EE €ival dlagopeTikd, Kov gival n metroibnon o1 n d1dBeor| Toug OTIG ayopES

auTég Oev €XOouv TTPORANKA KAl CUYKEKPIPEVA:

Mpdkertal yia TTpoidvta he 1IBIaITEPN TTPOTIMNON OTIG ayopég TG EE Kal ouvexwg augavouevn Tnv
KatavaAwor] Toug. H avapevopevn avénon NG EAANVIKAG TTapaywyng Twy TTPOIOVTWY AuTWY KAl
Ol TTooOTNTEG WE TTPOOPIoUO TIG ayopés NG EE, agopouv Treplopiouéva ueyédn, o oxéon Pe Ta
MEYEDN TWV ayopwv TwWV UTTOWN TTPOIOVTWY Kal C€ Kauia TTeEpITTTwon dev Ba avTINETWTTIOTOUV
TTpoBAAuaTa d1dBeong. EdIkOTEPA PE TTPOTAVATOAIONS TNG EAANVIKAG TTAPAYWYAS O€ TTPoIdvVTa
TTOIOTNTAG KAl TTPOCTIBEPEVNG agiag, n d1dBeon Toug gival eEac@aliopévn.

O1 egaywy€Eg eAANVIKWVY TTPOIOVTWV USATOKAAAIEPYEIAG OE TPITEG XWPES AVTITTIPOCWTTEUOUV UIKPO
MOvo 11000016 (2 — 3%) Tou ouvOoAou Twv egaywywv. MPOKeITal yia XWPES, OPIOPEVES EK TWV
OTTOIWV £XOUV TTPOOTITIKEG YIA ONUAVTIKA augnon KatavaAwong TTPoioviwy udATOKAAAIEPYEIQG,

OTTWG T1.X. o1 HIMA ka1 0 Kavaddg yia ta €idn AaBpdki kai Toimoupa.

e KABe TepiTrTwon, n Olelpuvon TwV Ayopwyv TPITWV XWPWYV, OTTOTEAE OTPATNYIKA Twv

EAMNVIKWV ETTIXEIPACEWVY TTAPAYWYWV KUPIiwG BaAdoaiag ixBuokaAAIEpyEIQG.

H (utmm6 ouotaon) Opydvwaon MNapaywywyv TTPoIdVTWY USOATOKAAAIEPYEIAG AVOUEVETAI, VO TTAIEEI
onMavTikd pOAo oTnv TTPowonon Twv EAANVIKWY TTPoidvTwy udaToKOAANIEPYEIOG TUVOAIKA OTIG
ayopég, 1600 TnG EE 600 kal Twv TpitTwyv xwpwyv, augdvovtag Ta pepidia ayopdc.

3. ZYMMNEPAZMATA - NMPOTAZEIZ

3.1. Zuumepdopara

Ta Tapayoueva TpoidvTa  €AANVIKNAG  udaToKAAAIEpyEIag, TTpoopifovTal  yia  avlpwTrivn
KaTavaAwaon, €ival upnAng dIaTpoPIknG agiag kai ToidTnTag Kal diatibevral TG00 aTNV EyXwpIa

ayopd 600 Kal oTIG ayopés TNG EE kal Tpitwv Xwpwv.
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Ta TeAeuTaia €mn (aAAG kai oTo PEANOV) N KUPIO TTNYH AAIEUTIKWY TTPOIGVTWY yia Tnv EAAGDa
atmmoteAei (Ba atroteAei) n udatokaAAiépyeia, PETA T paydaia avdamTuén TnNg BaAdcaciag

IXOUOKOAAIEPYEIQ KQI TNV CUVEXWG UEIOUUEVN TTAPAYWYT] TNG OUAAEKTIKAG aAIgiag.

H udatokaAAiépyeia kai €1dIkOTEPA N BaAdooia 1XBuokaAAIEpyela TTapouaIaGlel 1IB1aiTePn OUVAUIKN
avaTtuéng, o€ oxéon Me AANEC TTapaywyIKEG OPAaTNPIOTNTEG TOU TTPWTOYEVH TOMEQ TNG XWPEAG
Kal TTEpIAaPBAvETal OTIG TTPOTEPAIOTNTES TNG EBVIKAG TTONITIKAG yIa TNV avattugng tng EAANVIKNAG

OIKOVOWIaG.

21paTnyIKé OTOX0, OUuQwva e TO [MoAuetég EBvIKO ZTpatnylikd Zx€010 avAamTugng Twv
udatokaAAiepyeiwv yia 10 2014 — 2020, amoTeAei n aufnon TnG TTApAywyns TTPOIOVIWV
udatokaAAIiEpyelag Kal diatrpnaon Tng 181aiTepa onuUavTikrig B€ong TTou katéxel N EAAGSa kai Tou

pPOAOU TNG, wg TTapaywyou xwpag, o Eupwtraikod eTritredo.

H oikovopIkr] Kpion TTou SIEpXETAI N XWPO Ta TEAEUTAIa £€TN £XEI APEDN ETTITITWON Kal 0TOV KAGdO
TWV UDATOKOAMEPYEIDV HE CUVETTEIQ Ol ETTIXEIPACEIS VA QVTIUETWTTICOUV COBOPd OIKOVOUIKA

TTpoBAAuaTa, atrd EAAEIYN peuoTOTATOG Kal aduvauia TTpdoBacng 010 dAVEICHO.

O KkAGdOG, peTd TNV avaykaia avadiopydvwon HEYGAWV ETTIXEIPACEWY Tou, €XEl avAaykn
OIKOVOUIKAG evioxuong oTo TTAdiolo Tou EMAA® 2014 — 2020, ue Tn ouvelopopd Tou ETOA, yia

TN CUVEXION TNG AVATITUEIOKNG TOU TTOPEIaG.

MNa v EAANVIKA udatokaAAIEpyEIQ CUVTPEXOUV Ol TTPOUTTOBECEIC yia alénon TNG TTapaywyng,
Kupiwg wapiwyv Baldooiag IxBuokaAlAiEpyeiag, aAAG Kal Twv AOITTWV TTPOIGVTWY (Wapiwv
YAUKEWV UBATWY — 00TPAKOEIBWYV), AauBAVOUEVOU UTTOWN, TOU OUYKPITIKOU TTAEOVEKTIMATOG TWV
eEMNVIKWV BaAACOwWY, TWV €UVOIKWY KAIHATOAOYIKWVY KAl UBPOAOYIKWY CUVONKWY TNG XWPAG,

OAAG Kl TV UTTODOUWV KAl TNG TEXVOYVWOIAG, TTOU £XEI ATTOKTACEI N XWPA.

O1 ouvBnKeg guTTOPIaG KOl N TAON TWV aAyopwy, €yxwplag, Xwpwv Tng EE kai digBvwg eival
EUVOIKEG VIO TNV KATAVAAWGN TTPOIOVTWYV UDATOKAAAIEPYEIQG.

Ta EAnvIkG mTpoidvTa €ival YEVIKA avayvwpioiga oTIG ayopEG Kal avTINETwTTICovTal BETIKA, EvW
UTTAPXOUV avoikTé kKavaAia O1G0eong Toug, apkei va UTTAPEEl N ATTAITOUMEVN OUVEXEIQ,
oTaBepdTNTA KAl O AVAAOYOG TTPOYPAUMATIONOG KAl OpyAvwWaon TG TTAPAYWYAS atrd HEPOUG TwV
eTXeEIPNoewyv. ATTOAUTA avaykaia gival n dlatpnon UWNARG TToI0TNTAG Kal N KaBiEpwaon €OVIKAG

TauToTNTAG (brand name) Tmou Ba evioyxUeTal JEOW oUVEXOUG EKOTPATEIOG TTPOWONONG.

3.2. Nporaosig

H olkovopik) evioxuon Twv emXEIPACEWV TG EAANVIKAG udaToKaAAIEpyEIag, TNV TpEXOUOO

TTPOYPAMMATIKA TTEPIOdO, YIO TTAPAYWYIKEG £TTEVOUCEIG, Ba TTPETTEI VA YivEl XWPIG TTOCOTIKOUG

©®
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TTEPIOPICUOUG OTNV TTAPAYWYN TTPOIOVTWY, TOOO Ot £TTTTEDO ETTIXEIPACEWY OO0 Kal OE ETTITTEDO
XWPAG.

lMNa Tn xopriynon Tng evioxuong Ba Trpémmel va 1oxuoel n péyiotn duvathy éviaon Onuoéoiag
evioxuong (api6. 95 Kav. EE 508/2014), aAAG kal n epapuoyn Twv £TTi TTAEOV TTOCOCTWY YId

ETTEVOUCEIG OTIG VNOIWTIKES TTEPIOXEG (OTO GUVOAO TWV VNOIWV THG XWPOG).

ATIO Ta TTapayoueva €idn eAANvIKAG udatokaAAiEpyeiag dev Ba TTPETTEl va aTToKAEIoOEl Kavéva
NG XPNMUATOBATNONG, ME EAAXIOTEG €CaIPETEIC yia TIG OTTOiEG N XpnuaToddTnon Ba Tpétel va

yivetal pye TpoUTToBEaelg (T7.X. puBPOG TOVOGS — €idNn Xwpig dedOPEVA EKTPOPNG, K.ATT.).

To YTAAT, Ba TTpéTmel va TTPOXWPENOEI OTIC OTTAITOUMEVEG EVEPYEIEG, VIO TNV OAOKANPWGON Tou
BeoIKOU TTAQICiOU adEI0dAOTNONG TWV HOVAdwWY (€kdoan Twv aTToPdoewy Tou apbpou 26 Tou V.
4282/2014) tnv katdption kal €ykpion Tou EMAY kal TTpo@avwg oTtnv e&eidikeuon Kal
evepyotroinon Twv Métpwv — Apdoswv Tou EMAAO® 2014 — 2020 yia TIG TTOPAYWYIKEG

ETTEVOUOCEIG TWV UDATOKAAAIEPYEIWV, TO TAXUTEPO BUVATO.

Emiong 6a mpétrel va ouvepyaoTei pge 1o YITEN yia v oAoKARpwon TG XWPOTASGIKAG

opyavwaong Tou KAGdou Twv udaTtokaAAiepyelwy Kal IBIKOTEPA yia Tn BeopoBéTnon Twyv MNMOAY.

O1 apuddieg €BvIkéEG apxéc Ba TTPETTEI VO OUVEPYAOTOUV TTPOKEIUEVOU va dlaoppwbei éva
HNTPWO HOVABdWY Kal evidio oUOTNUA CUAAOYNG Kal €TTECEPYQTING OTATIOTIKWY OEOOUEVWY TOU
KAGdou, Tou Ba egao@ahiel Tnv atmmaitoluevn  agloTToTi Kol TOv  KaAUTEPO  duvaTtd

TTPOYPANMPATIONS TNG EAANVIKAG udaTOKAANIEPYEIQG.

O1 emixeipioelg Tou KAGdou Tng BaAdooiag 1xBuokaAAiépyeiag Ba TTPETTEI va avadiopyavwoouV
TNV TTapaywyr Toug Kai Ta diktua &1aBeong yia va PTropolv va avriatrokpiBolv OTIG KATA
TTEPITITWON ATTAITACEIS TWV AYOPWYV OTTWG, OTN HOPQI TwV TTPOIOVTWY (Kal TTEPAV TWV VWTTWV
OAOKANPWYV), oTa PEYEDN (KaTnyopieg peyaAutepou BApoug), aAAd kal TIG TTPOdIaYPAPES EIBIKWV
(niche) ayopwv (TTOIOTIKWYV TIPOIGVTWY 1 / KAl TIPOIOVIWV VIO OUYKEKPIMEVEG OPADEG

TTANBUCPWV).

Emiong Ba mpétel To ouvtopdTEPO duvard, va oAokAnpwOouUv o1 d1adIkaadieg yia TNV avayvwpion
Kal Aeiroupyia Opyavwong Mapaywywv oTto TAaiolo Tou Kav. (EE) 1379/2013 yia Tnv KOA.

O1 emXeIpPiOEIC OOTPAKOEIDWY, TTPETTEI VA TTIPOCAPHOCOUV TNV TTAPAYWYR TOUG O HEYQAUTEPQ
MEYEBN povadwyv yia va BeATiwoouv Tn BIwoIHOTATA TOUG KAl VA OPYAVWOOUV KAUTTAVIO

TTPOoWwBNoNG Tou TTPOIOVTOG (MUBI) e HOPPEG TTPOOTIBEPEVNG agiag.

O1 TTEoTPOPOKAAANIEPYNTEG TTPETTEI VA TTPOCAVATOAICOUV TNV TTAPAYWYH TOUG O€ ETTEEEPYATUEVN

Hopon (KatvioTA Kal QIAETO), BIOAOYIKNA Kal Wn.
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TNV EKTPOYN XeAIWV, av dgv emMAUBOUV Ta TTPOBAAUATA TTOU TTPOKUTITOUV aTTd TOoV Eupwrdiko
Kavoviouo, eivar avaykaia n Oielpuvon Twv eKTPEPOPEVWY €1I0WV YIa va aATToQeUXOei n

OIKOVOUIKN KATAPPEUCT) TWV ETTIXEIPOEWV.

Mépav TnG aAAayng TnG Evwaolakhg vouobeaiag 6oov apopd TNV EUTTOPia Twv XEAIWY, aTTAITEITAI
Kal Xopriynon OIKOVOMIKNG €vioXuong yia TOUG €UTTAOUTIOMOUG TTOU TTPAYMATOTTOIOUVTal, TOGO
ammd  KaAAigepynTéEG XeAlwV 600 Kal amd Toug MICBWTEC Twv  AIvoBaAaCCwWY  (EKTOTIKN

KaAAiEpyeia).
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SUMMARY

PART A

1. OVERVIEW OF GREEK AQUACULTURE INDUSTRY - SPECIES
PRODUCED

Aquaculture industry in Greece includes intensive farming in marine and fresh water or

extensive farming (lagoons) of aquatic organisms.

The total (almost) production of aquaculture products refers to fishes (marine and freshwater

fishes) and shellfish, which are products of the following aquaculture activities:

- Marine fish farming
- Freshwater fish farming
- Shellfish farming and

- Lagoon extensive aquaculture

Marine fish farming refers to farming of “Mediterranean fish species”, as these defined in the
relevant decision of the Greek Ministry of Rural Development and Food (GMRDF), and mainly
to the fish species Sea bream and Sea bass.

It is the "backbone" of Greek aquaculture and in recent years the production accounts for 80 -
85% of the total production of aquaculture products (81,8% in 2014). More specifically, Greek
marine fish farming industry produces 95.876 tn out of a total production of 117.264 tn of
aquaculture products (Source: GMRDF).

The rapid development of this sector made aquaculture a very dynamic sector of primary
production and Greece the biggest producing country in Europe as far as Sea bream and Sea
bass species are concerned. Greece also holds a prominent position among the EU countries in

terms of production of aquaculture products.

During the period 2010 — 2014, both marine fish farming production and the total production of
the Greek aquaculture industry presented a drop, due to the economic crisis that the country is

facing, and also due to particular problems of the sector.

In any case, despite the drop in production, this remained at relatively high levels, while the
conditions for stabilization and further increase (comparative advantage of the Greek seas,
geographical position of the country, infrastructure, know-how) still exist. This also constitutes
the strategic objective of national policy for the development of the sector (Multiannual National

Strategic Plan for the development of aquaculture in Greece for the period 2014 - 2020).
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Agquaculture of freshwater species constitutes a remarkable productive activity for Greece,

with Trout and Eel being the main species produced.

Until 1980’s, when the development of marine fish farming occurred, aquaculture of freshwater

species constituted the main part of the Greek aquaculture industry.

The potential for its growth depends not only on the existing capabilities to ensure the use of
appropriate water resources, but also on the strong competition of the respective production

coming from Northern and Eastern European countries.

The production of freshwater fish in recent years (2010 - 2014) was fluctuated in relatively low
levels (2.261 tn in 2014), while there are the conditions for its growth (appropriate aquatic
resources — know-how - markets). The capabilities of expanding the internal consumption (in

Greek market) of Trout are considered to be important.

Shellfish farming, as far as production volume is concerned, is the second most important
aquaculture industry in the country, after marine fish farming, with the Mussel being the main
species produced.

The production of shellfish followed a declining trend during the period between 2008 (36.000
tn) and 2014 (18.011 tn), not only as a sequence of the economic crisis in the country, but also
due to the specific problems which occurred in the farming areas (emergence of biotoxines).

The appropriate areas, for shellfish production are limited, and it is required to farm other
species other than Mussel.

Regarding lagoons, it is an activity with small and in any case stable contribution to the Greek
aquaculture production (979-650 tn for the time period 2010-2014).

Exploitation of lagoons is more about local communities and it is of socioeconomic nature with a

particular focus on the environmental dimension.

Certainly, in this context, the potential for improvement exists, (implementation of modern

systems for extensive and partly semi-intensive farming).

It is noted, that aquaculture, as a productive activity, is included in the priorities of the national
policy for the growth of the Greek economy. In the framework of growth policy of the industry,
the increase of production of aquaculture products is a strategic target, together with the

expansion of the farming to other species.
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2. MARKET OF GREEK AQUACULTURE PRODUCTS
2.1. Domestic market

There is an expansion of domestic consumption of aquaculture products (mainly of Greek

production) over time.

As far as marine fish farming products are concerned (Sea bream, Sea bass and other
Mediterranean fish species), a percentage of about 20% of their production is currently placed
on the Greek market. This percentage is beyond any doubt low, although there are prospects
for significant increase, since a shift of the consumers to fish food is recorded during the recent
years while there is also a limitation of the reservations concerning the quality and hygiene of
the farmed fishes, in comparison with the ones coming from fisheries whose volume, as known,
is constantly decreasing. In any case, there is no competition of similar products coming from

other countries.

Relative low price, availability and freshness, as well as the logic "value for money", are

additional advantages which are recognized for farmed fishes.

The expansion of the domestic market of other aquaculture products (freshwater fish and
shellfish) is possible, both in the context of the shift in consumption to fish food, and their

distribution to nontraditional regional/local markets.

As known, freshwater species and shellfish are mainly consumed in areas with proximity to the

places where the production units operate (Northern and Northwestern Greece).

Through a targeted effort to inform consumers of other areas of the country, with regard to
nutritional value, hygiene and safety of shellfish (especially Mussel) and freshwater fishes, it is
possible to achieve the familiarization of local communities with these products and hence the

increase of their consumption.

2.2. EU and Third countries markets

Greek aquaculture products and especially Sea bream and Sea bass produced by marine fish
farming industry, steady possess for several years, an important EU market share and in most

cases the highest one among competitive countries concerning the respective products.
Indicatively, for Sea bream and Sea bass (2015):

- In Iltaly, 64% for both species, (followed by Turkey with a percentage of 20% and 18%

respectively).

- In Spain, 60% and 38% respectively, (percentages of Turkey 24% and 46% respectively).

.
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- In France, 63% and 53% respectively, (followed by Spain with a percentage of 20% and
26% respectively).

Given the increasing consumption trend for marine fish farming products in the above
mentioned markets as well as all EU countries markets, Greece is able not only to maintain the
market share already possessed, but also to increase it, based on the quality of its products
(especially against the production of third countries, after the abolition of the favourable imports

regime for Turkish products) an also on its geographical position (in proximity to the markets).

Regarding the rest products of Greek aquaculture industry and in particular the species of
special interest (Mussel, Trout and Eel), there is a common belief that there is no problem with
their distribution in EU countries markets, although differences in the data among the species
for EU markets occur. These products are of particular preference among EU markets and
show a constantly increasing consumption. The expected increase of the Greek production and
the volumes destined for EU markets, are limited in terms of quantity, if compared with the size
of the above mentioned markets, hence in any case there will not be market problems. In
particular through orientation of the Greek production to quality and added value products, their
distribution in the markets is secured.

Exports of Greek aquaculture products to third countries represent only a small percentage (2-
3%) of total exports. These are countries, some of which have the potential for a significant
increase in consumption of aquaculture products, such as USA and Canada concerning Sea

bass and Sea bream.

In any case, the expansion of third country markets is a strategy of Greek producers mainly of

marine fish farming industry.

The (under establishement) Producers Organization for aquaculture products is expected to
play an important role in the promotion of Greek aquaculture products to all markets, both in EU

and third countries, contributing to the increase of their market share.

3. CONCLUSIONS - SUGGESTIONS
3.1. Conclusions

The Greek aquaculture products intended for human consumption, are of high nutritional value

and quality and are available both in domestic, EU and third countries markets.

The last years (but also in the future) aquaculture is (and will be) the main source of seafood in
Greece, as a result of the rapid growth of marine fish farming in combination with the

decreasing volumes in the production of selective fisheries.
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Aquaculture and especially marine aquaculture shows great potential for further growth in
comparison with other productive activities of the primary sector of the country and is included

in the priorities of the national policy for the growth of the Greek economy.

Strategic objective, according to the Multiannual National Strategic Plan for the development of
aquaculture in Greece for the time period 2014 - 2020, is the increase of aquaculture production
and the maintenance of the very significant position of Greece and its role, as a producer, at

European level.

Economic crisis in the country during the recent years has a direct impact on the aquaculture
industry and as a result the enterprises of the sector are facing serious economic problems,

such as lack of liquidity and lack of ability to access bank loans.

The industry, after the necessary restructure of big companies, needs financial support in the
framework of Operational Program for Fisheries and Sea 2014 - 2020, with the contribution of
the European Maritime and Fisheries Fund (EMFF) to enforce its further development.

For the Greek aquaculture there are conditions for the increase of the production, mainly
regarding marine fish farming products, but also other products (freshwater fish - shellfish),
taking into account the comparative advantage of the Greek seas, the favorable climatic and
hydrological conditions of the country, and also the advanced infrastructure and know-how.

The marketing conditions and the trends of domestic, EU and international markets, are
favorable for the consumption of aquaculture products.

The Greek products are generally recognizable in the markets and are viewed positively, while
there are open distribution channels, provided that there will be the required continuity, stability
and analogous planning and implementation of the production from the enterprises. It is
absolutely necessary to maintain the high quality of the products and to establish a national
brand name which will be enhanced through the implementation of continuous promoaotional

campaigns.

3.2. Suggestions

The financial support of the Greek aquaculture enterprises, during the current programming
period, for productive investments, should be free of any quantitative restrictions on the

production of goods, both at enterprise and country levels.

For the EU and national grants the maximum possible intensity of public aid must be in force
(Regulation EU No 508/2014 — Article 95), together with the application of further percentages

for investments in islands (all islands of the country).

-
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None of the Greek aquaculture products should be excluded of the funding, with a few
exceptions for which funding should be subject to special conditions (e.g. bluefin tuna - species

without farming data, etc.).

The Greek Ministry of Rural Development and Food (GMRDF), should proceed to the necessary
actions for the completion of the institutional framework of licensing of aquaculture farms
(issuing of decisions of Article 26 of Law 4282/2014), the preparation and adoption of National
Aquaculture Development Program and obviously the specification and motivation, as soon as
possible, of the Measures - Actions of Operational Program for Fisheries and Sea 2014 - 2020

for productive investments in aquaculture.

Moreover, GMRDF should also cooperates with the Greek Ministry of Environment and Energy
(GMEE) to complete the spatial planning of the aquaculture industry and in particular the
establishment of Zones for Organized Development of Aquaculture (ZODA).

The national competent authorities should cooperate to form a farm register and unified system
for collecting and processing statistical data of the sector, which will ensure the required
reliability and optimum planning of Greek aquaculture.

Enterprises of marine fish farming industry should reorganize their production and distribution
networks in order to meet the specific requirements of each market, concerning the form of the
products (beyond fresh whole fish), the sizes (bigger weight classes) and also the requirements
of special (niche) markets (of quality products or/and products for specific population groups).

It is also necessary to complete, as soon as possible, the procedures for the recognition and
operation of an Aguaculture Producers Organization in the Framework of Regulation (EU) No
1379/2013.

Shellfish farming enterprises, must adapt their production to larger farm sizes in order to
improve their sustainability and organize a promotion campaign for the product (Mussel) in

forms with added value.

Trout farming producers should gear their production to processed forms of products (smoked

and fillets), organic or no.

In Eel farming, in case that there will not be a solution of the problems arising from the
European Regulation, it is crucial to expand the farmed species, in order to avoid the economic

collapse of the companies.

Beyond the amendment of EU legislation concerning the trading of Eels, it is also required to
provide financial support for the enrichments which are taking place both from Eel producers

and tenants of lagoons (extensive farming).
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